
Rosica Communications

Animal Health Capabilities



Our Companion Animal Health & Pet Products Experience

- Vaccines

- Antibiotics
- Endocrinology

- Cardiology

- Parasiticides

- Nutraceuticals

- Microchipping

- Joint Health

- Veterinary Office

- Toys

- Bedding & 
Boarding

- Food & Feeding

Plus, KOL Development, and Media Training

Media Relations

(consumer, 

trade and 

blogger)

Cause 
Marketing

Corporate 

Comms.

& Thought 
Leadership

Integrated

SEO & Social 
Campaigns



Animal Health Experience



Introductions



Rosica Communications, 
a Strategic, Creative, Thinking Partner

General Approach & Attributes:

• Strategic focus on client goals

• Award-winning media relations results

• Integrated PR, issues mgmt. & comms. programs, leveraging PR 
content for SEO, issues management, stakeholder comms., social 
media, content marketing, and tradeshow/conference marketing

• Breakthrough Thought Leadership & TL measurement capabilities

• Clients have ongoing access to our senior leadership team; 
average employee tenure is 13+ years

Ranked by Forbes as 
"One of America's Best PR 

Agencies"



Agency Approach to Integrated Marketing Comms.



Specialization
• Mission Driven Clients

• Animal Health Programs

• Education Campaigns 

• KOL/SME Development & 
PR Programs

• Deep KOL Media Training 
Experience

• Nonprofits & Cause 
Marketing Programs

• Media Events



Core Services
• Media Relations
• Thought Leadership
• Positioning & Messaging
• Integrated Marketing 

Comms. & Content 
• Social Media Marketing
• Online Reputation 

Management & Crisis 
Comms. 

• KOL Development & 
Training



Thought 
Leadership

• Rosica works to strategically 
build our  clients’ thought 
leadership 

• We created the Thought 
Leadership IndexTM

o PR industry’s first metric-
based, comprehensive 
indicator of thought 
leadership performance



MATRIXTM



MATRIXTM



MATRIXTM



MATRIXTM



MATRIXTM



Positioning & Messaging

• We create unique, powerful messaging 
and a story that resonates with all 
clients’ stakeholder groups.

Our Process:
• Data Collection, Research & Analysis 

(includes stakeholder interviews)
• Conduct a Messaging Audit
• Research Competitors’ Positioning & 

Messages
• Develop Message Matrix & Hierarchy
• Create a Campaign or Brand Story
• Identify UVPs, RTBs & CTAs



Issues 
Management & 
Crisis Comms.

• Patient advocacy 
(pain mgmt., 
family  education, 
disease awareness)

• Pet safety issues

• Product recalls

• Corporate, 
management & 
operations issues



Reputation 
Management & 
Crisis Comms.

• Online reputation & crisis 
comms. planning, execution, 
media prep

• Monitor for crises &  
immediately alert clients

• Message development 

• 24/7/365 crisis comms. support



Media Relations & 
Training

• Award-winning media relations 
team, with Rosica 
20+ years

• Regular local, regional, and 
national feature stories in/on top 
broadcast, print, digital, and 
streaming media (veterinary 
trade, business & consumer 
media)

• KOL recruitment & development 
program

• Professional media trainers



Social Media Support 
Our social media services include:

• Strategy

• Blogger & influencer campaigns

• Reputation & competitor monitoring

• Content planning & development

• Social engagement strategies

• Social conflict resolution & customer 
service support

• Content optimization for SEO

• Social profile design/re-design &
     graphics/infographics



Integrated Marketing Communications

Rosica’s 
IMC 

Calendar



Agency 
Experience



HomeAgain 
Pet Microchip 

When Merck Animal Health launched HomeAgain, they needed a 
breakthrough B2B and B2C PR program that would distinguish it from 
other products in the market. Rosica primarily promoted HomeAgain  
through marketing to veterinarians but also drove pet parents to see 
their vets (pull-through strategy) and to ask for this ask microchip by 
name. Our online and traditional public relations efforts highlighted the 
product’s reliability, ease of use, and safety through a touching 
testimonial campaign focused on stories of long-lost pets reunited with 
their families. Media across the country lapped it up.

Our efforts resulted in dozens of trade media placements (our #1 
priority) along with hundreds of placements on top news stations and in 
newspapers and magazines across the nation, including all of the top 20 
U.S. media markets. Additionally, we partnered with A-list celebrity, 
Betty White, which resulted in coverage on multiple national news 
channels and national entertainment talk-shows, including The View. 
This surge of media attention reached tens of millions of viewers, 
leading to a double digit increase in sales.  Rosica also created the 
HomeAgain Heroes Award program (B2B & B2C program), which marked 
the one millionth pet to be reunited with its owner because of the 
brand, generating millions of trade and consumer impressions for this 
initiative alone.



Campaigns

Rosica’s Campaign:

Betty White One Millionth HomeAgain

Reunion Campaign

HomeAgain 

Campaign

HomeAgain branding in 
PSA and on White’s national 
television appearances



Results

Rosica secures Betty White to appear on The View 
talking about the HomeAgain brand and what sets 

their service apart.



Results



Campaigns
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Suveto
Positioning Suveto as a Thought Leader in Veterinary Care

Veterinary professionals today face a host of operational challenges from staffing shortages and burnout 
to operational and personnel management complexities. Suveto viewed this as an opportunity to 
highlight and amplify its offerings to veterinary school students, independent veterinary practices, and 
the general pet health professional community as a go-to resource in the sector.
As a leading animal health PR firm, with deep expertise working with animal hospitals, veterinary 
practices, and animal health product companies, Rosica quickly secured national thought leadership 
opportunities for Suveto and its internal key opinion leaders (KOLs). Launching a full-scale, strategic PR 
and corporate communications program to elevate the company’s credibility and influence among 
veterinary professionals across the nation, our team developed and placed dozens of bylined articles in 
the industry’s most trusted trade publications, including Veterinary Practice News, Today’s Veterinary 
Business, PetVet Magazine, and DVM360. Concurrently, Rosica secured regional coverage in the Dallas-
Fort Worth market to underscore the organization’s local impact and leadership. These thought 
leadership articles explored important topics like veterinary professional well-being and resiliency, 
practice ownership imperatives, practice management, and smart marketing and communications tips 
for veterinary hospitals and clinics – to attract and retain the best talent. This strategy, which combined 
national trade exposure with regional storytelling, boosted name recognition and trust among key 
members of the professional veterinary community. Through smart positioning, editorial excellence, 
and a constant stream of earned media placements, Rosica helped Suveto establish itself as an essential 
voice in veterinary medicine, one that professionals across the U.S. turn to for experience, leadership, 
partnerships, and much-needed (financial and intellectual) resources.

https://www.rosica.com/industries/animal-health/


Results



VO Vets

VO Vets Veterinary Practice Grand Opening: A Three-Pronged Strategy

When VO Vets Animal Hospital decided to expand with a new location in Trophy Club, TX, they turned to Rosica, 
a trusted media relations agency, to help build buzz and make the grand opening an event the community and 
the media would remember. Rosica provided a comprehensive strategy that included pre-event, event, and post-
event publicity, influencer relations, and marketing.  Rosica, a top animal health PR agency, developed an event 
timeline, messaging, press release (media advisory), run of show, photo/video shot list, and talking points to 
ensure the celebration/promotion went off without a hitch. To generate buzz ahead of the grand opening so that 
our VIPs would be more likely to attend, we secured a TV interview with VO Vets’ co-owner, Dr. Miller on NBC in 
Dallas. In the interview, he shared insights into the hospital’s unique approach to care and announced the new 
practice opening, positioning VO Vets as a modern, compassionate animal healthcare provider offering urgent 
care, same-day appointments, online booking, and several specialized companion animal health services. Our 
advanced media relations work also included pitching calendar listings to Dallas/Fort Worth outlets and 
highlighting the hospital’s differentiators in every communication. We secured three calendar invites, two of 
which ran multiple times. We also researched and invited pet community influencers along with elected officials 
to tour the veterinary practice and participate in the grand opening festivities. Our team brought a creative flair 
to the media event with a “leash cutting” ceremony, kitten adoptions, and a photo booth, all designed to draw 
media attention and create a dynamic, engaging event. We also secured a proclamation from the Governor of 
Texas and coordinated attendance from numerous local VIPs, including Mayor Jeanette Tiffany, Town Manager 
Brandon Wright, and Councilmembers Stacey Bauer and Jeff Beach. These efforts led to one broadcast segment, 
two online and print articles, two industry trade placements. After the event, we serviced photos to media and 
secured additional coverage. Synopsized, SEO-friendly summaries of the media coverage were posted on the 
veterinary practice’s social media channels and shared with key stakeholders and additional community 
influencers who could not attend via email marketing campaigns. Thanks to a strong VIP turnout, media 
coverage, community support, and influencer involvement, with our support, VO Vets not only exceeded its pre-
established earned media goals but surpassed anticipated grand opening attendance numbers.  The launch not 
only elevated awareness of the Trophy Club location, but it also helped further establish VO Vets as a standout 
provider in veterinary care, blending medical excellence with heartfelt community connections. 



Results



Heart of 
Chelsea 
Veterinary 
Group

Expanding a Trusted Veterinary Brand into Brooklyn’s Prospect Heights

Heart of Chelsea Veterinary Group has long been recognized for providing compassionate, high-quality care to 
pets across New York City. When the organization opened a new location in Prospect Heights, it turned to 
Rosica to ensure a high-impact grand opening would effectively introduce the veterinary practice to the 
community and generate excitement among pet owners, influencers, and the media alike. Rosica designed 
and implemented a comprehensive public relations and influencer campaign to promote both the soft launch 
and grand opening events. The work included developing a strategic plan and recommendations for events, 
conducting pre-event media relations, researching and contacting influencers to attend, on-site event media 
support, and post-event PR. We secured major press coverage, including WPIX-TV, which attended and aired a 
segment about the event, reaching an audience of 1.4 million viewers. We also earned local coverage in BK 
Reader and curated listings in hyperlocal and lifestyle publications including Average Socialite, NYC Plugged, 
Brooklyn Paper, Brooklyn Patch, and Yelp, the latter with a reach of more than 130 million readers. To amplify 
the event on social media, we engaged NYC-based influencers with a combined reach of more than one 
million followers. These content creators posted stories and in-feed content before, during, and after the 
event, driving buzz and attendance. Several influencers also committed to future visits and showcased Heart 
of Chelsea’s services in a more personalized way. In addition to media and influencer efforts, Rosica provided 
on-site support from media coaching and guest remarks for leadership, to ribbon-cutting coordination and 
media protocol development. We also conducted dignitary outreach and obtained recognition from 
community leaders who attended and documented the milestone for posterity. Heart of Chelsea’s Prospect 
Heights launch was a standout success, marked by strong media presence, community engagement, and 
sustained visibility, with strong digital marketing results. The campaign positioned the practice as a vital new 
resource in Brooklyn’s veterinary community with months of earned and social media exposure.



Canine 
Influenza
Vaccine

Merck Animal Health and Intervet Schering-Plough Animal Health (ISPAH), which it 
acquired, tapped Rosica to launch a first-in-class vaccine for canine influenza virus 
(CIV), a disease not well understood or universally accepted as a “real” disease. The 
vaccine was initially approved under a conditional license – common for vaccines of 
this nature but not well understood by veterinarians or the pet-owning public. Rosica 
developed press materials and background information geared to both professional 
and consumer audiences and enlisted a cadre of independent academic experts to 
speak with the media.

Working closely with ISPAH’s marketing partners and sales force, we held a well-
attended press event at NAVC, conducted extensive disease awareness outreach to 
veterinary trade and consumer media, developed KOL spokespersons and secured 
more than 100 television and print interviews for veterinarians in markets across the 
U.S., which helped the company strengthen its relationships with the professional 
community. We brokered a highly successful partnership with NEADS, a nonprofit that 
trains service dogs, and shot a PSA with a veterinarian who serves on their board.  We 
also created a compelling video that impacted employee and customer relations, 
which we previewed at WVC.

The result was extensive coverage in all target media outlets, including television 
coverage in the top 10 media markets within 10 business days.  Rosica secured a 
widely syndicated article and blog posting in The New York Times, articles in USA 
Today, Associated Press, Chicago Tribune, and delivered placements in all top 
veterinary trade publications plus top pet and animal health blogs. Our feature articles 
included commentary by ISPAH and local veterinarians that we groomed, and media 
trained for the company. We have since launched the fully licensed vaccine, also with 
excellent coverage, and, for six years, continued a disease and vaccine awareness 
campaign centered on regional outbreaks, garnering hundreds of millions of 
additional earned media impressions.
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Petmate

Unleashing Publicity for Petmate

Petmate, the creator of the world’s first dog kennel and the leading quality pet product 
provider with over 3,000 items in the Petmate line, engaged with Rosica to move beyond 
trade recognition and garner consumer media attention.  

Rosica selectively showcased the most newsworthy, on-trend products by designing and 
creating creative mailings, timely pitch angles and leveraging longstanding relationships with 
top media and influential bloggers.  

Within the first few weeks of engagement, Rosica secured coverage for “must have” Petmate 
products on “Fox & Friends,” with  segment on how to keep your pets safe and healthy during 
the holiday season.  Following this coverage, we garnered media attention on shows like “The 
Weather Channel” and “The Better Show,” while also being featured in print publications like 
Good Housekeeping, Dogster and Catster, among many others. These placements  positioned 
Petmate as the pet products innovator and brought a host of products to pet owners’ 
attention.



Dr. Jeff 
Werber
“Veterinarian 
to the Stars”

Dr. Jeff Werber, known in Hollywood as “Veterinarian to the Stars,” engaged Rosica to help 
increase his national visibility as a leading pet, vet expert. 

Strategies:
• Position Dr. Jeff as a knowledgeable and engaging expert resource to the media
• Leverage topical news, like “Canine Flu” and “Marijuana for Pets” that Dr. Jeff could 

comment on and offer his medical knowledge and tips
• Proactively Pitch original stories, ranging from general pet health, to seasonal pet dangers 

and keeping your pet in shape

Results: Within the first six months of engagement, Rosica secured a recurring national 
television segment on “Fox and Friends” for Dr. Jeff.  Dr. Jeff routinely appears as resident 
veterinary commentator, while sharing his tips and medical advice on all things pet related. 
Other guest appearances include “Dr. Oz,” “Fox News,” “Inside Edition,” and “Rachael Ray.” 
Rosica has also secured extensive print and online coverage in such outlets as Men’s Journal, 
Huffington Post, Ladies’ Home Journal, Martha Stewart Living, Pet360, Prevention and Yahoo!


